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Modern Search Engine Optimization (SEO) and

content marketing are intelligent, practical

strategies you can use to stay ahead of the

competition. Whether your goal is to gain more

online visibility, capture website leads, or

strengthen brand awareness, these methods

can help you get there. 

INTRODUCTION 

Tired of playing the
guessing game when it
comes to getting found
online? 

In this ebook, we are

breaking down the

basics of SEO and

content marketing so

you better understand

how to drive more traffic

toward your renewable

energy business!
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SEO is an essential part of digital marketing that

can hugely impact the success or failure of any

website-based business. SEO stands for 

and it's all about boosting your website's ranking

in the search results list that pops up when

people type something into Google or another

search engine. 

WHAT IS SEO?

search engine optimization



SEO involves coming up with 

                                          related to your

industry. Crafting content with those

words strategically woven in, optimizing

images and other media for searches, and

other techniques to ensure your website is

as visible as possible - leading to better

leads, more sales, and faster growth. 

FOCUSED KEYWORDS

Long story short: SEO is key for any
business looking to maximize

success online.
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WHAT CAN SEO DO FOR
MY RENEWABLE
ENERGY BUSINESS?

Especially in the renewable energy

industry, SEO is an integral part of your

marketing strategy, and it should involve

optimizing your website to ensure it

stays at the top of relevant search

results. 

SEO increases website visibility and

raises brand awareness, making it an

invaluable asset in any monetization

strategy. Your consumers are doing

independent research, and you want to

be sure that your company is one of the

first to appear in their Google search

results. 

SEO can be a great way to help boost

your business - it's all about marketing

synergy and making sure your website is

gaining traction. 



 Google and other search

engines; this can result in

more people visiting your

website or store, leading

to increased growth for

your business.

 It works by

optimizing your

content and

increasing visibility,

allowing you to

achieve higher

search rankings on

SEO also ensures that the quality of your

content is up to scratch, getting you higher

rankings and helping build customers' trust in

your brand.  Overall, SEO can be a great way to

give your business the extra edge it needs to

reach the right consumers. 



IT STARTS WITH YOUR
AUDIENCE

Who is looking up your business?

Have you ever stopped to consider who is

looking up your business? SEO and the right

marketing strategies can help you grow your

audience and take your business to a new

level. A quality website, engaging content, and

connecting with potential customers are

critical to any strong SEO strategy.

Even if you already have

an established presence

in the marketplace, you

will be well on your way

toward experiencing

growth for your

business by taking a few

steps to optimize SEO. 

Taking advantage of an efficient search

parameter is the solution for getting seen by

more people and taking that next important step

towards success.

Google

#5

#6

#7

#8
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When marketing your business, having a solid

understanding of your target audience is the

key to success—knowing who you are selling

to will help you determine the marketing

strategies most effectively to reach potential

customers. 

For example, depending on your primary

customer base, marketing may focus on a

specific age range or socio-economic

demographic through different methods such

as physical mailers, email campaigns, and

website content. 

Understanding which audience is interested in

your business can also inform decisions on

how to approach marketing about visual

elements, budget allocation, and even

product or service offerings that resonate

best with customers. Knowing your

customers' wants and needs and tailoring

marketing strategies accordingly will help

ensure business growth and higher

conversions.



GIVE THEM
ANSWERS FAST!

As mentioned, consumers in the

renewable energy industry are

accustomed to doing their own research

and are diligent in their studies. Your

customers are doing their research, and

they know that we live in an era where

research can come with just a few clicks.

Still, people's expectations for quick

answers go even further. Our attention

spans have become so short that we

expect to find what we need within

seconds - short and concise is the key to

success in this age. People need more

time and energy to sift through ongoing

research and information they find

online, and they want the gist of it

immediately. This has pushed businesses

and websites to ensure their content is

easily digestible and relevant to capture

people's attention quickly.



Everyone wants answers to their questions

quickly, and no one has time to research all the

details. With customers' short attention spans,

it's more important than ever for businesses to

provide the potential information customers

need efficiently. 

Respect your customers' time by making

research simple with a clearly visible FAQ

page, organized product categories, or a

contact page for any remaining questions. By

offering an easy-to-navigate website and

accurate information, you can ensure that your

valuable customers aren't wasting their time

trying to find what they need.
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IF SEO AND CONTENT
MARKETING ARE SO
SIMILAR, 
HOW ARE THEY
DIFFERENT?

Content marketing

takes a broader

approach and consists

in creating quality

content with a

purpose – something

that helps build trust

between your brand

and customers and

helps them discern

why choosing it would

benefit them. 

The essential thing to remember is that while

they both involve strategizing to increase your

brand's visibility online, they focus on different

areas.

content with
a purpose
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Conversely, SEO mainly focuses on optimizing

landing pages to appear higher in search

engine results pages (SERPs).  Although both

practices share certain elements, such as

keyword research, knowing how to

differentiate between them will help you

maximize your market presence online.
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SOCIABLE'S 4 TIPS
FOR CONTENT

MARKETING & SEO

If you want to get noticed in your

industry, you must know how to use your

language! Identifying the key terms and

phrases used by professionals,

customers, and prospects will ensure

that your messaging is on point. 

 Keep an eye out for any trends

regarding keywords as well - sometimes,

these change quickly, so staying up to

date is essential.

1 UNDERSTAND YOUR KEYWORDS

Doing your research can help create

messaging that speaks directly to the

audience and immediately gives them

the necessary information.

Understanding what people say in your

industry is the first step to success!



2 MAKE SURE TO CONNECT
YOUR SOCIAL PLATFORMS

Connecting your business' social platforms

is essential for taking your digital presence

to the next level. It's one thing for potential

customers to discover your website, but

it's an even better experience when they

can easily link up on their favourite social

networks.

 Connecting with a business on a

personal level presents unique

opportunities to make special offers,

announce new products or services,

elicit feedback, and generally

provide a more enjoyable customer

service environment. So make sure

to connect those social platforms

today and start building

relationships in real-time.



Consider using Google Ads Keyword

Planner, a free service from Google that

helps you find the research keywords for

your audience or industry. This software

can help you discover new keywords

related to your business and see

estimates of the searches they receive

and the cost to target them.
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Consider a customer that has never

heard of your organization and

understand how you can gain

credibility. As a business, assessing

your customers' needs and how you

solve their problems is essential. Your

customers are looking for something

specific to solving their problems – 

2 HOW DOES YOUR BUSINESS
SOLVE A PROBLEM?

Remember, consider

dispelling myths or

offering updated

statistics if you’re in

the solar or renewable

energy sector. 

speed, accuracy, or affordability.



You need to demonstrate that you can

provide the best solution for them

through innovative technology, superior

customer service, or cutting-edge product

research. Sell yourself using powerful

language and make sure you are focused

on highlighting how your product or

service can help your customer with the

specific issue they are trying to solve.

Show them why they should choose your

product/service over others on the

market; go above and beyond in

demonstrating the value of what your

business has to offer. Have confidence in

what you’re selling!



Have you ever tried to get a recipe, so

click on the first link that promises the

best dish you’ve ever tasted. Suddenly

you’re scrolling through someone's whole

life story, emotions, the weather, and a

detailed description of the day their kid

was born. Be honest. You’re probably

scrolling through until you get to the

recipe. Although it might be frustrating,

there’s a logic to it - It’s called burying

the lead. 

3 TELL YOUR STORY THROUGH
TASTEFUL LEAD BURYING

Burying the lead revolves

around forcing people to

navigate further into your

website to get the

answers they need,

increasing the odds that

something else you have

to offer might also catch

their attention.
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In theory, it’s a great idea and a great

way to help customers understand and

grow a bond with your company.

However, in practice, most people only

have the attention span to read for a few

lines before they’re frustrated. 

Try to find a balance between making the

page that the reader lands on engaging

and telling a story while promptly giving

them the answers they need.
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If you take anything away from
this ebook, let it be that SEO
should be addressed as part of
your digital marketing
strategy. Yes, optimization
takes time and effort, but the
payoff can be enormous in
increased traffic and
conversions. Digital marketing
can complement SEO efforts
by bringing targeted visitors
to your site through ads and
social media promotion. By
providing searchers with the
answers they need quickly and
respecting their time, you’ll be
on your way to increasing
leads and sales. 

CONCLUSION



SOCIABLEMEDIA.CO

Want to learn more about how

Sociable Media can help you

grow your business? Contact

us today for a free

consultation.
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